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TYPES OF TRANSFORMATION :

) |

1. Personal Transformation
2. Corporate Transformation



REBRANDING
STRATEGY
is part of a Corporate

Transformation l
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Ecopark
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REBRANDING

is the process of changing
the corporate image of an

organization
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Ecopark

REBRANDING IS NOT ONLY
CHANGING THE LOGO

Corporate vision, mission, values change
Product change

Service process change

Adaptation to change

Adjustment to consumer interest
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BRAND DEVELOPMENT

TAHAP 2 - Strategy Development

Internal Finding

External Finding

Brand Audit
Analysis

Brand Platform
Brand Activation |Brand Visual

Guideline

TAHAP 3 - Visual Development

System &
Application
Design Template

Brand Guideline

Source : https://kreativa.co.id/

www.arif-taat.com
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l TKL 7 STEPS IN BUILDING A NEW BRAND :

Ecopark

-

. Research your target audience and your
competitors.

. Pick your focus and personality.

Choose your business name.

Write your slogan.

Choose the look of your brand (colors and font).

Design your brand logo.

Apply your branding across your business.
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Source : Braveen Kumar,
https:/Iwww.shopify.co.id/blog/how-to-build-a-brand



https://www.shopify.co.id/blog/search?link_search=true&q=Braveen+Kumar

COMMUNICATE YOUR NEW BRAND

 ONLINE (Social media, website, & others online channel)

* OFFLINE



Rethink - Revise - Rebran
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Ecopark

Exciting Eco-Friendly Park

www.kyailanggeng.com



Thank you




