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Marketing strategy
IS an effort to
market and

Introduce a product
or service to the
public effectively
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#2. Anal




#3. Analyze Competition
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#4 . Marketing mix- 7P’s

* Features
Service is delivered * Quality
* Procedures ; * Branding
* Mechanisms . * Packaging
* Flow of activities * Services

* Warranties

4 )
* Recruitment , * Price strategy
* Training ; * Pricing
* Uniforms » Allowances
. Complaints * Discounts
* Interactions * Payment terms
- S o S ) ..................... * Channels |

* Facilities '« Sales Promotion = * Market coverage

* Design of livery - { * Advertising * Assortment

* Equipment - * Public Relations . * Location

* Furniture ~* Direct marketing * Inventory

* Artifacts o * Transport
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Together
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Ecopark

Exciting Eco-Friendly Park

www.kyailanggeng.com



Thank you




